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The Coming of Age of Information Technologies and the Path of

Transformational Growth

A long run perspective on the late 2000s recession

Davide Gualerzi, University of Padua, Italy

In this book, Davide Gualerzi employs the concept of transformational
growth to explore the investment-driven cycle of expansion of the
1990s in the US economy and the role played by the ICT sector.
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This book is part of the series:
Routledge Advances in
Heterodox Economics

Routledge Advances in
Heterodox Economics promotes
new scholarship by publishing
innovative books in heterodox
economic theory, policy,
philosophy, intellectual history,
institutional history, and
pedagogy. Syntheses or critical
engagement of two or more
heterodox traditions are
especially encouraged.

Series Editor: Frederic Lee,
University of Missouri, Kansas City,
USA

The book articulates a view of demand-led growth in
which the focus is on effective demand, the
composition of the growth process and the link
between changing composition and expansion.

Contents: Part I: Demand-Led Growth and Structural Change 1. Growth
Theory from a demand-side perspective 2. Transformational growth and
the structural dynamics of market creation 3. Growth, effective demand
and the composition of output Part Il: The 1990s expansion: Technology,
investment and new markets 4. The 1990s: the boom and the bust of the
"New Economy" 5. Information and Communication Technologies:
Productivity and structural change 6. The technology, investment, new
markets relationship: the forward and backward linkages 7. The
Transformation of the consumption sphere and market creation Part lll:
Two decades of structural transformation in the US economy: The path
of transformational growth 8. From the recovering 1980s to the booming
1990s 9. Innovative investment and long term development: Questions
from the 1990s 10. The path of transformational growth
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For more details, or to request a copy for review,
please contact:

Gemma Walker, Marketing Co-ordinator

Gemma.Walker@tandf.co.uk +44 (0) 207 017 6192
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